CASE STUDY

8osTees.com

Branding, customer experience

80sTees,anostalgicand nerdy t-shirt company, turned to Crowd
Favorite to help evolve their business from “just another t-shirt
shop” toacommunity of 8os geeks, fansand followers.

EXPERTISE PROVIDED

Design
- Web design
-UXdesign
-Uldesign
-Interaction design
- Corporate identity

Content
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Tribal, not detached

Challenge Solution

8osTeeshad been successfulas one of Crowd Favorite’s user experience
theinternet’s first sources for cool t- design experts worked closely with
shirts. Asthe competition grew, they 8osTeestotranslate their pop-
realized they wantedtobecome culture t-shirtsinto a cool customer
more—they wantedto build a experience. We developedabrand
community of 80s enthusiasts. handbook, includingavisualand

verbal identity,and emailand social
media campaigns, help their unique
personality shine.






